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www.graphics.com
graphics.com publishes tips, tricks and news for creative 
professionals in an online community where  users contribute 
by participating in monthly contests, engaging each other in the 
vibrant discussion forums, submitting or downloading software 
and freeware from the download area and more.

www.graphicdesignforum.com
GraphicDesignForum.com is an online community where 
professional graphic designers exchange ideas in discussion 
forums, read blogs written by community leaders and find 
articles with timely information on the day-to-day aspects of 
their profession. 

www.liquidtreat.com
LiquidTreat.com is the site accompanying our popular 
LiquidTreat newsletters, where creatives can view archived 
newsletters, submit information for upcoming treats and 
‘treat a friend’ by forwarding articles and information directly 
from the site.

www.creativebits.org
Creativebits.org is a professional blog and community site 
for graphic designers working on Mac OS X. It’s objective is to 
provide graphic designers a professional forum where they can 
share tips and tricks, follow up on industry events and ask for 
help and critique from fellow members.

www.adsoftheworld.com
Ads of the World is an advertising archive and community 
showcasing the best and most interesting work worldwide. 
The site is packed full of inspiration for Creatives and offers 
multiple forums where they can discuss advertising-related 
subjects, seek advice and critique each other’s work.

www.brandsoftheworld.com
Brands of the World is the most comprehensive resource and most 
visited web site for vector copies of famous logos from all over 
the world. Brands of the World is also a great place for designers 
to upload their own logo designs with their professional details to 
showcase their work and get exposure.

www.dynamicgraphics.com
Dynamicgraphics.com provides online articles on popular design 
topics, plus valuable how-tos in all areas of design, including 
materials and software.

www.stepinsidedesign.com
With a loyal following of corporate/in-house designers, the 
STEP website provides access to its original articles and 
content, contests, annual “best of” lists, special offers on 
design products and much more.

the network websites

u 610,600 page views per month 
u 77,000 unique visitors

u 407,643 page views per month 
u 31,700 unique visitors

u 3,460 page views per month 
u 705 unique visitors

u 580,621 page views per month 
u 291,812 unique visitors

u 18,807,550 page views per month 
u 560,968 unique visitors

u 30,010,000 page views per month 
u 1,300,050 unique visitors

u 65,600 PAGE VIEWS per month 
u 11,234 unique visitors

u 85,800 page views per month 
u 8,400 unique visitors

reach the largest online creative community
	u Your message will be seen by over 2.4 Million creative professionals on the Graphics.com Network

	u This thriving community uses the graphics.com network to follow trends and find resources, solutions and opportunities

	u 8 websites deliver more than 46 million page views per month

	u 2 newsletters deliver a weekly circulation of almost 195,000



m
edia kit 2010

© 20 0 9 We b M e d i a B r a n d s I n c .

graphics.com demographics

small 42% 
(5 or less employees)

 large 24%
(250 or more employees)

company size

61% Work in the 
Media/Advertising/Design/Publishing 

Industries 
*

       of visitors are decision
   makers who specify and 
approve purchases of graphic
      products & services

70%

34%

 visitors with 
purchasing
  power

    medium-
        sized  
business
  (5-250 employees)
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site usage

BOTH 30%

personal 10%

graphics.com demographics

job positions

marketing proFESSIONALs 8%

49%

13%

9%

4%

5%

12%

design PRofeSSIONALS

freelancers/consultants

presidents, executives & administrators

photograPhers & videographers

Software developers & IT

others

49% are graphic designers,
web designers, graphics managers 

and Art directors
*

   percentage  of visitors who use 
the site for business purposes

60%
     business
        use
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ads of the world demographics

83% Work in the 
Media/Advertising/Design/Publishing 

Industries 
*

50% of visitors use the site 
for both business and personal use*

marketing professionals 12%

19%

8%

9%

52%

design professionals 

advertising professionals

developer & IT professionals 

others

job titles

company size

LARGE 11%
(25o or more employees)

small 25% 
(5 or less employees)

59%
medium-
 sized
   business
     (5-250 employees)



m
edia kit 2010

© 20 0 9 We b M e d i a B r a n d s I n c .

brands of the world demographics

79% Work in the 
Media/Advertising/Design/Publishing 

Industries 
*

40% of visitors use the site 
strictly for business – 35% for both 

business and personal use
*

marketing professionals 10%

22%

7%

9%

52%design professionals 

advertising professionals

developer & IT professionals 

others

job titles

company size

LARGE 11%
(25o or more employees)

small 43%
(5 or less employees)46%

medium-
 sized
   business
      (5-250 employees)
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advertising positions: graphics.com

leaderboard
Leaderboard ads deliver 
Above the fold exposure.

leaderboard dimensions
u Maximum 750 X 100 pixels 
u Maximum file size: 40K

skyscraper
Skyscraper ads make a dramatic statement 
alongside key editorial content.

skyscraper dimensions
u Maximum 125 X 800 pixels  
u Maximum file size: 40K

125 square
125 Square ads provide the most 
cost effective advertising option

125 square dimensions
u Maximum 125 X 125 pixels 
u Maximum file size: 30K

1.5 million page views per 
month and 550 uniques per day*

combined network delivers 
46,000,000 page views per month*
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advertising positions: ads of the world/brands of the world

leaderboard
& footer

Leaderboard ads deliver
above the fold exposure.

leaderboard/footer 
dimensions

u Maximum 750 X 100 pixels 
u Maximum file size: 40K

large rectangle
large rectangle static and video ads
make a dramatic statement alongside 
key editorial content.

large rectangle dimensions
u Maximum 336 X 280 pixels  
u Maximum file size: 40K
u Maximum video file size: 40K

125 square
125 Square ads provide the most 
cost effective advertising option.

125 square dimensions
u Maximum 125 X 125 pixels 
u Maximum file size: 30K
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graphics.com newsletter
A News digest that summarizes new material posted on the 
site and reaches out to encourage members to return.
	u Circulation – 90,500  
	 u Frequency – Weekly (MONDAY)
	u Format - HTML

sk
ys

cr
ap

e
r

tile

leaderboard

advertising: e-newsetters

liquid treat
a brief, sassy e-newsletter featuring a variety of unique design-
related topics or “treats” geared to creative professionals.
	u Circulation – 104,000  
	 u Frequency – Weekly (Friday)
	u Format - HTML

leaderboard

sk
ys

cr
ap

e
r

tile
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advertising: email lists

opt in email lists
Send offers directly to your potential customers with 
graphics.com’s E-mail Lists:
Our lists  provide access to more than 1,000,000 unique subscribers 

who’ve said that they want to receive information and commercial 

offers relevant to their job functions and positions. 

Unique Targeting Capabilities: Subscribers have requested to be List 

members in more than 100 marketing/design/creative specific 

categories and job functions. This method of targeting is unrivaled 

in its specificity and ensures that sponsors’ messages will receive a 

welcome reception. 

Substantial and Flexible Message: The content and form is completely 

in the control of the sponsor. Messages can be text or HTML and 

the length of the message is flexible (individual lines of text 

including URLs cannot exceed 60 characters, however). 

Double Opt-In Subscription Process (conforms to all Anti-Spam Practices): 
All graphics.com E-mail Lists feature a double opt-in subscription 

process. All subscribers have requested to join the Lists by 

entering their e-mail address into a Web-based form, and then 

confirm their intent to subscribe by responding to an e-mail 

confirmation. Only when an individual completes both of these 

steps are they added to the distribution list. This ensures that 

subscribers’ privacy is protected and that your message will 

be received.

* Example of third party offer sent to grpahics.com e-mal lists

Adobe, the Adobe logo, the Adobe AIR logo, Flash, Flash Builder, Flash Catalyst, the Flash 
logo, Flex, and Flex Builder are either registered trademarks or trademarks of Adobe 
Systems Incorporated in the United States and/or other countries. Zend and the Zend logo 
are registered trademarks of Zend Technologies Inc. in the United States and/or other 
countries All other trademarks are the property of their respective owners.
© 2009 Adobe Systems Incorporated. All rights reserved.
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interactive ads
All interactive ads must be initiated by
a user’s action. The user must either
mouse over or click on the ad before
the ad can play video, play sound,
display drop down menu or any other
interaction.

third party ad serving
Graphics.com has tested and will
accept third party ads from AdForce,
AdKnowledge, Bluestreak, Double-
Click, Enliven, MatchLogic, Mediaplex,
Real Media, Pointroll and Eyeblaster.

Any new third party ad-serving technology
will require a 5-business day testing period. 
In order to count clicks on third party rich
media creatives, the third party ad server 
must set up the click function prior to send-
ing the ad tags.

targeting
Graphics.com can target by country,
top level domain, US geographical
regions and browser type. Targeting
by top level domain, US geographical
region and browser type can only be
sold by impression goal with no
guaranteed date range.

testing
Graphics.com requires 3 business days for 
testing rich media and 5 business days 
for testing of new technology banners.

reporting
Detailed campaign performance reports
are available online. Your representative
will provide you with a login and password 
for each campaign.

submission instructions
Submit banner creative to:
creative@webmediabrands.com

Include live linking URL and ALT text.
(ALT text may not exceed 55 characters including spaces)

We require 2 business days for 
implementation of campaigns 
and creative refreshes.

creative limits
Graphics.com has a maximum of 3
banners or unique URLs per placement.

creative modifications
When necessary, Graphics.com may
make the following modifications to
creative:

	u  Change the name of the file.

	u  Add a re-direct to our servers to the
		cl  ick-thru URL so that our ad server
		c  an count clicks.

	u Add a command to open a new browser 
		w  indow when users click.

	u Add a 1x1 pixel to all HTML banners to 
		  allow our ad server to count impressions.

counting impressions & 
clicks, spider filtering
Graphics.com counts impressions
only when a creative is viewable in a
user’s browser. Clicks are recorded
at the moment it writes the ‘redirect’
to the socket. We employ aggressive
spider filtering detection methods for
both impressions and clicks.

advertising information

ad specifications

E-NEWSLETTER BANNERS
The above specifications apply to all banners on the Liquid Treat and Graphics.com e-newsletters. 

However, e-newsletter banners may only be animated or static. No flash can be accepted.
*
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ANTHONY CAPALBO
Ad Director, Associate Publisher
GRAPHICS.com 

p: 203.662.2829   f: 203.656.3300
acapalbo@graphics.com

contact information - companies beginning with: a-l (and numbers/symbols)

Anthony Capalbo has been in online advertising sales with WebMediaBrands 
for almost 10 years. A few months ago, he jumped over from the IT and 
Developer Network to oversee the Graphics.com. Anthony has always 
excelled at managing many different client relationships at once, while still 
taking the time to listen to and handle each one differently. When he’s not 
working with clients, he’s coaching one of his son’s teams or playing some kind 
of sport himself. He lives in Fairfield, CT with his wife, two boys, two dogs, and 
as the boys would say, “two frogs” as well.
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Marilyn Reed
Sales Manager, Associate Publisher
The Graphics.com Network

p: 518.793.8167   f: 360.235.2599
mreed@graphics.com

contact information - companies beginning with: m-z

Marilyn has been with WebMediaBrands and its predecessors for over 25 years. 
Her duties have included conference organization, marketing, and even a little 
graphic design. However, her main focus has always been sales including booth 
space, print ads, and online media. Marilyn believes strongly in relationship selling 
and implements that when helping clients determine their best marketing strategy 
with the Graphics.com network. Outside of work, she spends  time bowling, 
gardening, working on church committees, and helping with Habitat for Humanity. 
Most important to her is family, which includes her two grown daughters and  two 
wonderful grandchildren.


